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[BE1] KROEXZFGATHRENZEA L SV, XhOxE, MERIZETE S D £7,

Fashionable sneakers are a *

must-have item for youngsters the world over. In fashion- conscious
Japan, they may be the most important fashion purchase for young men, and they are becoming more
and more important for young women, too. To put it simply, you must have at least one pair of cool
sneakers.

In fact, sneakers are big (1)business. One estimate puts the annual global sneaker market at $55

billion. (2)This figure is predicted to grow in coming years, as purchasing power increases among

young people in newly industrialized and developing countries.

Several aspects of sneakers make them unique among fashion items. One of these is
*endorsements by sports' superstars. This has a long history, with the basketball player Chuck
Taylor lending his name to Converse (3-a) All-Star sneakers about 100 years ago. Much later, the
most famous and successful endorsement of all time started in 1984, when Nike created a red and
black sneaker for the *up-and-coming NBA star Michael Jordan. The Air Jordan line is still being
marketed today, and has become such a long-seller that retro models of early versions are being
released.

Recently, not only sports stars but other celebrities are *endorsing sneakers. Kanye West, the
famous American rapper, record producer and husband of Kim Kardashian, has created his own

Adidas sneakers, (3-b) the Yeezy Boost line. These have been a huge hit, and are frequently sold

( 4-a ), both in stores and online.

The technology that goes into making sneakers is another incredible aspect that distinguishes
them from other fashion categories. New materials and designs are created all the time. Nike's
Foamposite and Reebok’s (3-c) Hexalite are examples of unique materials that also serve to give
sneakers a unique look.

Almost every sneaker brand occasionally releases a model that can only be described as

somewhat *weird. Adidas' (3-d) Kobe 2 and Reebok's ATV shoes are worth checking ( 4-b ) on

Google Images. *If nothing else, they are certainly interesting to look at!

And maybe that indicates the best aspect of sneakers. They are fun to research, fun to buy and
fun to wear.

Which new models will be popular this year?

(Lynch, J., & Shitori, K., Trend Watching 2, Seibido)

(&) must-have : #FFI2 A0 endorsement : EiR, HEHE
up-and-coming : IFRAEL & endorse : Hizd 5. #2345
weird @ AyibZe, FEkZ if nothing else : A%< & &, &&»<
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4 The company was a family business.

Tourism is key business in Kyoto, especially during the cherry blossom season.

/N It’s none of your business.

= My brother had to go to Sapporo on business.
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x|

13 ] A :I'm sorry I'm late. The train was delayed.
B : That's okay. ( ), let's get started.
4 Anyway 7 By the way /N For example = In addition

514 | A :I'm really nervous about the presentation tomorrow.
B : Don't worry, you'll be great. Just remember to ( ) and take a deep breath.

4  stay up T give up Y calm down = look out

fRBM 15 1 A : We need to finish this project by Friday.
B : I know, but we're making good progress. We're ( ) schedule.

4 behind of 7  ahead of N on account of = 1n front of

B 16 1 A : Ohno! Ilost my wallet again!
B : That’s too bad. You're so ( ). You need to be more careful.
4 strong-minded YT open-minded /N single-minded

= absent-minded

517 1 Poverty is preferable ( ) poor health.

4 against o to N for = than

fR A 18 | Masaru was seen ( ) into the cinema with his girlfriend.
4 go U gone N going = went

4L 19 | Ican't believe he ( ) to pay for the meal even though he invited us.
4 refused T accepted /N promised = decided

520 ] Never ( ) seen such a large dog!
4 Thave in my life Y2 have in my life I /N in my life I have

= in my life have I

fREM 21 ] 1 live next to a park, where various flowers ( ) beautifully from season to
season.
4 bloom 2 look /N prosper = plant
fgml_22 ] ( ) I can remember, approximately 100 students attended Professor Ogawa’s

art history class.

4 As good as 7 Aslong as N As far as = As much as
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[ME3] HAXOEWZLZTLSIZ () AOFE (W) Z2ENELATXEFEL () WT3HF
HESHRHICK ZmEUU AL DELST TEHEAL SV, DHDFEL/NIFIZLTHD 5]
5~ — 7 MERRO R EMIS~—2o 5 2 &

MR 23 ] 3%H. MM 24 | :5%H
ZOEBITETEEL T, ETZ W,

This room (£ stand it 2 hot N so = is & that ~ Tcan't).

fEgma 25 ] :37FH. MAEML_26 |:5%H

SHEFIT UEIZTE T B2 4, 6 REICHORICMA I < R,

Are you ready to eat out tonight? ({4 you v Tl /N your house = up 3 at
~  pick) at 6:00.

fRERIL 27 ] 3FH. MEM_ 28 | :5%H
HOVHEIZE - 72BikET 2 3EA TV X,
You can choose (4 falls 2 whose /N your budget = awatch A price

~\  within).

fs 29 |- 3%/H. AW 30 ] :5%H
HlsT-BNHEL T ES T B iE. &< AICIEBE®RE VWD,

(4 me T doesn’t /Y gooutwith = who & you ‘N concern) at all.

fRERIL 31 ] :3%FH. MEM_32 |:5%H
FAORIT L TEAE 2, HEHIZZA > TE IR BITHIT 2RO TE -,
My daughter is very stubborn. It (4  yesterday v that /N for help = was not

4 she asked us ~ until).

fie 33 ] : 3% H. MEML_34 :5%H
A OB EELWHL TOE 0, FIEEMIOZ L LrEL THAN,
I have no respect for that man at all. (41 but Y thinks /N nothing

= making money A  he N of).

fRg Al 35 | 3% H. MFEM[_36 1 :5%H

IR DRI IEE TR LV, IR TH D a5, EHELVI DRIy 4 =T 4 F—D K
5,

I really enjoy Professor Kobayashi’s lecture every week. Though highly knowledgeable, (f seems

2 an entertainer 7N a scholar = than A more like “~  he).
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fRERIL 37 ] 3FH. MEM_38 |:5%H
BHAYEVOD T, 9D 9., ZTHUTFHPIEPDANIIR S TE S ST 2T,
I have a bad headache, so I'm going home now. (1 do Y have /N else = please

it “\  someone).

RN 39 1 :3%FH. MEM[L_40 |:5%H
Wi 2 QM 2 L C A iidn s vk 2 - 7=,

(4 couldn't v watching /N crying = she A after ~\  help) the movie.
fRERIL 41 ] 3FH. MEM_42 1 :5%H

ZHIFEZTHrNZ EROE T2 ?

(4 you Y where /N think = will be held A+ do N the meeting) ?
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